
10 Creative
Marketing Ideas

Business owners often find themselves challenged with finding time to develop marketing ideas or  
promotional events to enhance their marketing efforts. Once they have ideas, they sometimes find them 
to be too expensive or time consuming. 

We live in a world where you can connect with potential clients in many different ways. The list of ideas that 
follows goes beyond the typical marketing collateral. I hope it inspires other thoughts that you can use to 
market your business beyond expectations.

1.  Conduct free workshops on “how-to” information for your industry. This is a great way to meet potential 
clients interested in your services.

2.  Promote yourself as an expert by writing articles or tips on topics related to your industry. If you are 
 not comfortable writing it yourself, hire a professional writer. Advertise your availability to speak at 
 professional meetings or sign up to teach related continuing education courses at the local college 
 or school district.

3.  Submit newsworthy information to the local newspaper, trade journal or other publications. Presenting 
 an annual scholarship, award or community service project would be great newsworthy events. 

4.  Print custom Visa or Mastercard gift cards with your company logo for use as a thank you gift or door 
prize at networking events. 

5.  Create an engaging marketing campaign. For example, a hair stylist may create a flyer that includes 
 what kind of cut goes well different face shapes. 

6.  Create an opt-in e-mail or print newsletter. You may include an interactive element that requires the 
reader to find something within your newsletter or answer a question and contact you to claim a prize. 

 A custom designed template branded with your visual identity would be ideal.

7.  Purchase banner advertising on websites that include your target audience. 

8.  Creating a blog of your own is an effective, low cost internet marketing strategy. Write about your 
 industry or detail your business happenings from your perspective. 

9.  Join social networking sites like LinkedIn, Facebook, and Twitter. These sites help you keep in touch 
 with your network connections, make announcements, feature new promotions, and stay up-to-date. 

10.  Publish an e-book. This is one of the easiest ways to share your expertise beyond the people you know 
and meet.

The more you put your name in front of your audience, the more likely they are to remember who you are and 
what you do. Remember to always stay true to your brand so they remember you as you intended. 

Web site: www.fostercreative.com 
Linked In: linkedin.com/in/estherfoster
Facebook: facebook.com/fostercreative
Twitter: twitter.com/fostercreative

Esther Foster established Foster Creative, Inc. in 1992 and has 
worked with corporate entities, non-profit organizations and private 
companies. She specializes in creative services for marketing 
communciations and is a speaker on a variety of marketing topics.


